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Thailand: Leading wellness destination Chiva-Som 
International Health Resort has unveiled a wide 
range of enhancements to its offering that it says 
will ‘further underline its position as a pioneer of the 
wellness industry’. 

The luxury beachfront resort, founded 23 years 
ago in the town of Hua Hin, reopened on November 1 
following completion of the third stage of an extensive 
four-phase remodelling project. 

Complementing the physical overhaul of the resort, 
Chiva-Som has added new physiotherapy-based 
protocols to its extensive treatment menu, offering 
isokinetic exercise to aid guests who have experienced 
injury or surgery, and dynamic hip function exercises 
to remedy muscle contractions.

A new Bio Cellulose Coconut Mask, said to be 
effective in reducing redness and hydrating the skin 
after laser treatment, has been added to the aesthetic 
beauty menu. The spa has also taken delivery of 
LPG’s Cellu M6 Alliance, a non-invasive piece of 

equipment that mechanically stimulates the skin to 
smooth the appearance of cellulite.

Three new colonic hydrotherapy treatments are 
also now available, using water, herbal solutions 
and enzymes as well as substances such as coffee, 
probiotics and charcoal to cleanse the large intestine. 

The resort has also introduced a comprehensive 
folate assessment to aid guests to detox and boost 
their metabolic health.

“Chiva-Som has secured its reputation as a pioneer 

Editor’s choice

Leading Thai wellness destination completes third phase of refurbishment with enhanced facilities and newly designed treatments
in the wellness industry by adding to its core healing 
modalities with the latest innovative health-promoting 
services,’ said Dr Jason Culp, senior naturopathic 
physician and head specialist in Chiva-Som’s Research 
team. “Each new service represents a key element in 
achieving optimal health and sustainable wellbeing, 
through enhancing mobility and physical activity, 
optimising nutrition plans and menu offerings, and 
ultimately providing an essential space for healing.” 

Chiva-Som’s general manager, Vaipanya 
Kongkwanyuen, added: “With enhanced facilities  
and newly designed treatments, technologies and 
services we are pleased to introduce an exciting 
era of wellness to new and returning guests. These 
developments heighten the wellness experience and 
enhance our proven ability to support guests on their 
journey of wellbeing.”

The fourth and final stage of refurbishment will take 
place between May and November 2019. 
www.chivasom.com

“Each new service 
represents a key element in 
achieving optimal health and 
sustainable wellbeing.”

Dr Jason Culp Senior 
naturopathic physician  

and head specialist

Chiva-Som reopening unveils revitalised wellbeing offering 
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£300,000 invesment at Sequoia Spa  
UK: Luxury Hertfordshire hotel The Grove has unveiled the results 
of a £300,000 (E338,000) investment at its Sequoia Spa. 

As well as renovating its fitness facilities and introducing 
a range of new wellness offerings, the spa has recruited a 
nutritionist and a physiotherapist, and equipped new cardio, 
weights and functional fitness zones with Technogym products. 

An enhanced Sequoia Wellness Membership now includes 
access to quarterly fitness assessments, personal training 
sessions, nutrition and physiotherapy consultations, sports 
massages and unlimited access to all the facilities. 

New ESPA and Natura Bissé treatments added to the spa menu 
include The Mindful Touch Massage, which uses virtual reality, and the High Definition 
Face Lift, described as ‘an effective alternative to micro-injections’. 

“The Grove’s Sequoia Spa is already a remarkable space and now it has one of the 
most advanced hotel gyms available,” said spa director Jamie Pagan. “Our spa is a 
holistic wellbeing destination and we are delighted to be expanding and enhancing our 
offering for guests and members even further. It’s an extremely exciting time for us and 
we look forward to seeing it all come together.”

www.thegrove.co.uk

Introducing spiritual concierges
UK: In what is thought to be a world first, The Mandrake hotel in 
London has introduced a new spiritual concierge service, offering a 
wide spectrum of spiritual healing.

A range of ‘bespoke conscious experiences’ will be available 
from reiki, sound healing and shamanic ceremonies to crystal 
healing and gong baths. 

In addition, there will also be Mandrake Monthlies, where guides 
will be invited to set up a spiritual base in London, including 
goddess circles, conscious breathwork, fire ceremonies and lucid 
dreaming sleepovers.

“We are passionate about offering experiences on a soul level 
and we have built a programme of spiritual wellbeing that is 
totally unique to London, if not the world,” said Joanna King, 
head of spiritual wellbeing programming. “We want the next year 
to be even more eclectic, to continue to inspire both guests and 
city residents to try new experiences with us as we develop The 
Mandrake into a true sanctuary for the soul.”

www.themandrake.com

Jamie Pagan

Global: Hard Rock Hotels has launched a new complimentary in-room yoga 
experience that is intended to energise guests through the power of music.

Entitled ‘Rock Om’, it consists of three in-room yoga videos that will play 
on Hard Rock’s television systems across the brand’s portfolio. There is also 
a Rock Om landing page that guests and non-guests can follow.

Hard Rock has partnered with leading yoga equipment and apparel brand 
Manduka to provide guests with yoga equipment to use during their stay.  

With music at the heart of its hotels, the launch of Rock Om is intended to 
further underline Hard Rock’s emphasis on marrying music with wellness and 
provide a fresh take on the timeless tradition of yoga.

www.hardrockhotels.com/experience

Hard Rock Hotels encourages 
guests to Rock Om with yoga
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Bamford extends portfolio at Brompton Cross

A ‘Reason To’ stay at Four Seasons Koh Samui  

UK: Organic spa brand Bamford has extended 
its portfolio with a new holistic wellness space in 
London’s Brompton Cross. 

Bamford Haybarn Brompton Cross, near South 
Kensington, is said to be the ‘truest expression of 
Bamford’ outside of its home at Daylesford Farm in 
the Cotswolds. 

Encompassing the brand’s three-tier wellbeing 
philosophy of ‘Move, Breath, Heal’, the centre 
covers three floors and a skylit studio will offer 
a yoga, sound healing and meditation classes 
developed by Bamford’s team of practitioners.  
A rota of visiting experts will provide a combination 
of movement and healing therapies. 

Two treatment suites will deliver organic 
facials and holistic body treatments utilising the 

best techniques and traditions from around the 
world – from shiatsu to hot and cold jade stones, 
reflexology and acupressure. 

A retail space will be stocked with ethical 
clothing, homeware and skincare arranged around 
a hand-carved marble bar serving organic infusions, 
each blended to target a specific area of wellbeing. 

Bamford founder Carole Bamford said: “Our 
original Haybarn Spa is set within the tranquil 
greenery of Daylesford’s organic farm and, for 
me, that setting is what makes it so unique. I have 
always wanted to be able to transport the essence 
of those natural surroundings to an urban setting, 
so I’m delighted to finally bring that vision to life.”

www.bamford.com

UK: A new campaign called ‘Hair Loss Friendly’ aims 
to advise and support those suffering from hair loss to 
ensure they feel comfortable on their spa journeys. 

Created by Jasmin Julia Gupta (above left), founder 
of Cancer Hair Care, the initiative will see wig stands 
and head scarves discreetly supplied, and expert 
advice offered to guests and staff alike.

A pilot phase will begin in January 2019 at 
Champneys spas, as owner and founder Dorothy 
Purdew explained: “When I discovered this fantastic 
charity and realised how important it was to support 
women during hair loss due to cancer treatments, I 
was immediately inspired to support the pilot scheme.”

Gupta added: “When a woman loses her hair and 
regular ritual of daily hairstyling, a spa treatment can 
boost her self-confidence. Our campaign aims to help 
caring spas of all sizes to reach out and offer the little 
touches that help women with hair loss feel welcome. ”

www.cancerhaircare.co.uk

Thailand: Four Seasons Koh Samui has launched 
four new wellness programmes in response to 
demand for dedicated wellbeing experiences. 

Combining spa treatments, nutrition, fitness and 
wellness, the four full-day ‘Reason To’ programmes 
– Reason to Sleep, Reason to Nourish, Reason to 
Pamper and Reason to Play – are tailored to each 
guest’s individual wellness preferences. 

The ‘Sleep’ package includes flow yoga and 
meditation, while ‘Nourish’ is aimed at replenishing 
lost reserves of health and energy via handpicked 
spa treatments and private yoga sessions. ‘Pamper’ 
includes a three-hour Earth to Sky Ritual in The 
Secret Garden Spa, while ‘Play’ features activities 
that inspire and refresh, including guided exercises 
on the beach and an afternoon spent learning Muay 
Thai, the ancient Thai art of kickboxing (pictured).

Stephanie Arveux, director of spa, The Secret 
Garden Spa said: “Our programme has been 
inspired by the core foundations of a healthy body 
and mind – a good night’s sleep, an active day, 
nourishment and, of course, pampering. Each of our 
day-long experiences have their own personality, so 
guests can choose the programme that best fulfils 
their ‘Reason To’ take part.”

Sean Mosher, general manager, Four Seasons 
Resort Koh Samui, added: “The setting, ambience 
and experiences at Four Seasons Resort Koh Samui 
naturally inspire holistic wellbeing. With the launch 
of these new experiences, we hope to create an 
environment for positive harmony and give guests 
‘Reason to’ invest in their wellbeing.”

www.fourseasons.com/thailand

Care following hair loss
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Canada: Urban healing hotel  
Le Monastère des Augustines in  
Québec is developing a Holistic Health 
Innovation Hub that will offer intervention 
and research projects to both individuals 
and organisations. 

A member of Healing Hotels of the 
World and located in a working Augustine 
monastery, the Holistic Health Innovation 
Hub is said to be both a physical and a 
virtual collaborative space. 

The Hub is intended to be a ‘living 
laboratory’ open to targeted clientele, 
who will participate in different initiatives 
aimed at promoting collective and 
individually sustainable health. It will 
also offer a virtual platform to aggregate 
credible information and ensure that 
knowledge surrounding preventative 
health – particularly that with a holistic 

approach – is shared on a wider basis.
Isabelle Duchesneau, executive director 

of Le Monastère said: “The Hub is a space 
where organisations and individuals 
interested in social innovation in the 
health field will collaborate through 
experimentations and research. 

“We also want to contribute to the 
unification of conventional and holistic 
approaches. The vision of this Hub is to 
create an ecosystem that will help people 
contribute to individual and collective 
changes in behaviour for a sustainable, 
healthier society. 

“By supporting the transformation of 
individuals, we aspire to create a true 
social movement towards individual and 
collective healing.”

 www.monastere.ca

Find your own path at Banyan Tree Phuket 

Le Monastère’s Holistic Health Innovation Hub for collaboration

Thailand: International hotel brand Banyan Tree has 
introduced a new wellbeing programme at its Phuket 
property to help guests gain a greater awareness of their 
body and balance their lifestyle.

Exclusively to Banyan Tree Spa Sanctuary Phuket, 
the new Sanctuary Wellbeing programme comprises a 
weekly calendar of more than 50 enriching activities 
designed to achieve improvement in multiple aspects 
of guests’ lives, as well as luxury spa treatments for 
sensorial rejuvenation and ‘cultural immersions’ that 
explore elements of Thai wellness practices and offer a 
unique insight to the local culture. 

Guests have the flexibility to participate in unlimited 
wellbeing activities depending on their preferences and 
goals. The interactive activities aim to teach ‘simple 
changes for maximum impact’ and broadly focus on 
raising body awareness; improving fitness; encouraging 
mindful practice; and supporting lifestyle enrichment. 

Ho Ren Yung, vice-president, brand HQ, said: “We 
have consciously steered away from the moulds of 
traditional wellbeing retreats that offer prescribed 
itineraries and top-down, expert-driven diagnoses. 

“Sanctuary Wellbeing provides guests with the time 
and space to discover their needs at their own pace, 
focusing on simple, impactful changes while inspiring 
guests to continue their wellbeing journey when they 
return home.”

www.banyantree.com




